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GfK Marketing Services provide information for technical consumeGfK Marketing Services provide information for technical consumer goods in Europe since r goods in Europe since 

more than 20 years. more than 20 years. 

In all countries markets are audited with a point of sales panelIn all countries markets are audited with a point of sales panel. Based on single items retailers . Based on single items retailers 

deliver their sales information and the prices to GfK Marketing deliver their sales information and the prices to GfK Marketing Services. These retailers are Services. These retailers are 

representative in each defined distribution channel. In every corepresentative in each defined distribution channel. In every country data are extrapolated to untry data are extrapolated to 

the universe of each distribution channel by the same methodologthe universe of each distribution channel by the same methodology. y. 

For For thisthis brochurebrochure datadata fromfrom thethe GfK point of GfK point of salessales panelpanel areare addedadded byby estimatedestimated volumesvolumes of  of  

channelschannels, , whichwhich areare notnot coveredcovered byby a point of a point of salessales panelpanel. . 

ThisThis meansmeans, total , total marketmarket volumesvolumes in in thisthis studystudy areare basedbased on 100% on 100% coveragecoverage informationinformation. . 
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FollowingFollowing 15 15 membersmembers of European of European CommunitiyCommunitiy areare includedincluded::

• Austria

• Belgium

• Denmark

• Finland

• France

• Germany

• Greece

• Ireland

• Italy

• Luxembourg

• Netherlands

• Portugal

• Spain

• Sweden

• U.K.

An An overviewoverview of the of the productgroupsproductgroups, , whichwhich areare coveredcovered in in thisthis studystudy isis givengiven on the on the 

nextnext pagepage..
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VIDEO AUDIO CAR AUDIO RECORDING

MEDIA

Portable Radio

Audio Home Sytems Radiorecorder

Video / Audio / Recording Media

Static Audio Portable Audio

Car Radio

Tuner/Ampifier/Receiver

CD-Recorder

Minidisc Decks

Cassette Decks

Clock Radio

Personal Stereo

Portable CD-Player

Car Speakers

Videorecorder

DVD Player/Recorder

Camcorder

TV Display Total Audio Cassettes

Video Cassettes

Mini Disc

Loudspeakers

CD-Player

CD R/RW

MP 3 

Portable Mini Disc
DVD R

Car Navigation
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Additional Additional informationinformation on on productgroupsproductgroups::

••TVTV--Display Display includesincludes traditional traditional CRTCRT--TVTV--setssets, Plasma TV, LCD TV,, Plasma TV, LCD TV,

RearRear ProjectionProjection TV and also TVTV and also TV--RecorderRecorder

••Audio Audio HomeHome Systems Systems includeinclude also also HomeHome Theatre SystemsTheatre Systems

••LoudspeakersLoudspeakers includeinclude singlesingle boxes as well as systemsboxes as well as systems

••Car Audio Car Audio isis defineddefined as After Market as After Market onlyonly, , excludingexcluding lineline fit Car fit Car 

Audio, Car Audio, Car SpeakersSpeakers

••Car Navigation Car Navigation includesincludes portable portable navigationnavigation

••RecordingRecording Media Media containscontains onlyonly blank media, blank media, prerecordedprerecorded media media isis

excludedexcluded
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DevelopmentDevelopment ConsumerConsumer Electronics*Electronics*

TotalTotal (Billion EURO)

* Since 2002: incl. Car Navigation

+12,5%

+8,9%

+3,9%
+2,8% +4,1% 

+3,1% 

+6,8% 

+3,8% 
-1,9 %-4,0 %

-5,0 %

-4,0 %

-10,0 %

-5,0 %

-2,0 %
+10,0% 

+6,0% 

+7,0% 

+9,1% 

-2,8%

10,000

20,000

30,000

40,000

50,000

Bill. EURO 32,949 35,256 37,371 41,108 40,286 38,272 34,445 33,067 31,414 30,157 29,576 30,697 31,643 33,795 35,191 36,190 35,192 36,839 39,972 44,917

1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
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Country Shares
(Value %)  200620052004

Mio. EURO 36.839,3 39.972,1 44.916,6 

+/- previous year % - 8,5 12,4

1,8 1,6 1,51,8 1,8
3,2 2,8 3,1

1,8
2,9 3,1 3,0
6,2 5,4 5,6

9,5 9,7 9,9

11,4 11,1 11,0

16,5 16,2 16,0

21,2 22,8 22,4

18,9 19,5 19,6

4,24,2

4,2

2,0

2,0

Germany

UK

France

Italy

Spain

Netherlands

Belgium

Austria

Sweden

Denmark

Portugal

Others

Ireland

Greece

Finland

Luxembourg
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7,7

5,7 4,7 3,5

12,7 9,8 7,8

6,7 5,5 4,5

11,9 11,3
8,7

1,7

43,3 47,1
52,6

6,4 5,0
1,8 3,9 7,4

8,4 10,5 10,1

0,8

1,7

TV Display Total

Videorecorder

DVD-Player/Recorder

Camcorder

Static Audio

Portable Audio

Car Hifi

Car Navigation

Recording Media

Share of Share of ProductProduct SegmentsSegments

Total Total ( Value %)

Mio. EURO 36.839,3 39.972,1 44.916,6 

+/- previous year % - 8,5 12,4

200620052004
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2,7
1,2

0,6

67,2 72,5
79,4

6,78,510,4

18,5 17,4
13,1

TV Display Total

Videorecorder

DVD-Player/Recorder

Camcorder

Share of Share of ProductProduct Segments Segments 

VisionVision (Value %) 200620052004

Mio. EURO 23.530,8 25.904,6 29.728,5 

+/- previous year % - 10,1 14,8
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4,0% 2,2% 1,1%

57,6%

31,3%

14,0%

66,5%

44,8%

22,7%

18,4%
21,8%15,7%

Rear Projection

Plasma - TV

LCD - TV

CRT - TV (incl. TV-
Recorder)

Share of Share of ProductProduct Segments Segments 

TVTV--Displays Displays (Value %) 200620052004

Mio. EURO 15.822,8 18.782,9 23.618,5 

+/- previous year % - 18,7 25,7



Consumer Electronics Market Europe (EC) 2006

- 12 -

Share of Share of ProductProduct Segments Segments 

Video Video (Value %)

4,46,6
12,8

61,2

52,6
47,2

26,1

40,7
48,4

2004 2005 2006

DVD-Recorder incl.
VCR-DVD-Rec.
Combos

DVD-Player incl.
VCR+DVD-Player
Combos

VCR

Mio. EURO 4.989,3 4.752,5 4.074,8 

+/- previous year % - -4,7 -14,3



Consumer Electronics Market Europe (EC) 2006

- 13 -

17,8 18,7 19,5

16,2 17,6 16,0

64,563,766,0

Loudspeakers

Audio Home
Systems

Separate
Components

Share of Share of ProductProduct Segments Segments 

StaticStatic Audio (Audio (Value %) 200620052004

Mio. EURO 4.643,0 3.902,2 3.505,2 

+/- previous year % - -16,0 -10,2
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67,4
77,4

3,7

1,0

0,3

20,0

8,4
3,519,0

12,0 8,9

40,8

3,0

1,6

1,0
5,1

5,6

7,7

5,8

4,1

3,7Radiorecorder

CD Player Portable

Minidisc Portable

Clock Radio

Portable Radio

Pocket Stereo

MP3 Player

Share of Share of ProductProduct Segments Segments 

Portable Audio (Portable Audio (Value %) 200620052004

Mio. EURO 3.087,6 4.181,2 4.548,0 

+/- previous year % - 35,4 8,8
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63%

45%

26%

13%

9%

6%

24%

46%

68%

Car Navigation

Car Speakers 

Car Audio

Share of Share of ProductProduct Segments Segments 

In Car Electronics (In Car Electronics (Value %) 200620052004

Mio. EURO 2.753,9 3.425,5 4.873,5 

+/- previous year % - 24,4 42,3
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41,3

37,4
35,4

31,4
40,8

46,7

2,3 1,6 1,2

16,319,6
24,0

1,0
0,5

0,3

DVD R

CD R/RW

Blank Mini Discs

Blank Video Tapes

Blank Audio Tapes

Share of Share of ProductProduct Segments Segments 

RecordingRecording Media (Media (Value %) 200620052004

Mio. EURO 2.824,0 2.558,6 2.261,3 

+/- previous year % - -9,4 -11,6
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Market Development

TV Display Total (Mio. EURO)
Country Shares

Value %

23.618,518.782,915.822,8

2004 2005 2006

Denmark

1,9%

Germany

19,0%

GB

23,2%

France

15,5%

Italy

10,9%

Belgium

2,8%

Austria

1,7%

Sweden

3,6%

Spain

10,1%

Netherlands

5,1%

Portugal

1,6%

Others

4,6%

+18,7% +25,7% 
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4.353,0 4.437,4 3.894,0

2004 2005 2006

Country Shares

Value %

Market Development

DVD-Player/Recorder (Mio. EURO)

Others

3,4%

Portugal

1,2%

Netherlands

6,4%

Spain

9,1%

Sweden

3,1%
Austria

1,9%

Belgium

3,2%

Italy

9,9%

France

20,9%

GB

20,6%

Germany

18,2%

Denmark

2,1%

+1,9% -12,2 %
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Country Shares

Value %

Market Development

LCD/Plasma/Rear-Projection (Mio. EURO)

20.310,212.901,76.709,1

2004 2005 2006 Others

4,5%

Portugal

1,5%

Netherlands

5,2%

Spain

10,2%

Sweden

3,8%

Austria

1,6%Belgium

2,8%

Italy

10,4% France

15,4%

GB

24,1%

Germany

18,4%

Denmark

2,0%

+92,3% +57,4% 
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Country Shares

Value %

Market Development

Camcorder (Mio. EURO)

2.004,32.207,72.450,8

2004 2005 2006 Others

5,2%

Portugal

1,5%

Netherlands

4,6%

Spain

12,1%

Sweden

2,8%

Austria

1,9%
Belgium

3,2%

Italy

13,8%

France

16,3%

GB

19,5%

Germany

18,0%

Denmark

1,2%

-9,9 % -9,2 %
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Country Shares

Value %

Market Development

Static Audio (Mio. EURO)

4.643,0 3.902,2 3.505,2

2004 2005 2006
Others

4,1%

Portugal

1,5%

Netherlands

8,9%

Spain

8,4%

Sweden

3,3%

Austria

2,0%

Belgium

3,8%

Italy

8,4% France

13,9%

GB

21,6%

Germany

21,0%

Denmark

3,1%

-16,0 % -10,2 %
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Country Shares

Value %

Market Development

Portable Audio (Mio. EURO)

4.548,04.181,23.087,6

2004 2005 2006

Others

3,3%

Portugal

1,7%

Netherlands

4,1%
Spain

9,6%

Sweden

2,3%

Austria

2,2%Belgium

2,6%

Italy

12,0%

France

11,4%

GB

30,3%

Germany

18,7%

Denmark

1,8%

+35,4% +8,8% 
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Country Shares

Value %

Market Development

Car Hifi (Mio. EURO)

2.095,7 1.858,4 1.562,0

2004 2005 2006

Germany

21,9%

GB

16,2%

France

17,1%

Italy

16,7%

Belgium

2,8%

Austria

2,8%

Others

5,0%

Spain

10,0%

Netherlands

7,5%

-11,3 % -16,0 %
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Country Shares

Value %

Market Development

Car Navigation (Mio. EURO)

3.311,51.567,1658,1

2004 2005 2006
Denmark

1,3%

Germany

24,1%

GB

25,5%
France

10,6%

Italy

8,9%

Belgium

5,9%

Austria

1,6%

Sw eden

1,0%

Spain

7,6%

Netherlands

10,0%

Portugal

1,0%

Others

2,6%

+138,1% +111,3% 
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Country Shares

Value %

Market Development

Recording Media (Mio. EURO)

2.824,0 2.558,6 2.261,3

2004 2005 2006 Others

4,7%

Portugal

1,8%

Netherlands

4,3%

Spain

12,8%

Sweden

2,3%

Austria

2,0%
Belgium

3,1%

Italy

11,8% France

21,5%

GB

13,5%

Germany

21,7%

Denmark

0,6%

-9,4 % -11,6 %
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ContactContact

GfK Marketing ServicesGfK Marketing Services

Nordwestring 101Nordwestring 101

D D -- 90319 Nürnberg90319 Nürnberg

Tel.: +49Tel.: +49--911911--395.2325395.2325

Fax: +49Fax: +49--911911--395.4019395.4019

juergen.boyny@gfk.comjuergen.boyny@gfk.com

http://http://www.gfkms.comwww.gfkms.com


