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Global Technical Consumer Electronics
Unexpected growth in 2010

and growth will continue in 2011, but slowing down.
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Global Technical Consumer Electronics

China and Latin America Share Continues to Grow
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Tablet PC
In 2011 the offer is booming
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Internet has arrived in the living room

Internet is a feature of Flat TV






















Example Germany:

One third of total life cycle costs is caused by energy consumption.

Energy costs per life cycle™370 €

Purchase price: 828 €

Total Costs 1.198 €

Average energy costs as share of
total life cycle costs for a 42 inch
LCD TV

(Base: Germany, Top 10 Brands, December

Source: GfK Retail and Technology, Panelmarket 2010)
* 4 hours per day ON MODE + 20 hours per day

STANDBY, life cycle 7 years, costs per 1 KWh in

Germany = Euro 0.253.-












Major Domestic Appliances (9 PG)
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The world is online,
this is an alternative for shopping.

Internet penetration

up to 10%
up to 20%
up to 30%
up to 40%
up to 50%
more than 50%



















