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Changes in a resilient market -
restrained costumers



The world economy...
...Is slowly recovering I
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What factors impact
the industry and
consumers in 20237
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Global Market Situation i

Total Technical Consumer Goods ! ! !

-2.8% +3.9% +12.6% -6.9%



Global Market Situation

Development by Region
2022 vs. 2021

Sales Value USD (NSP) /Jan-Dec 2022 vs. 2021

WesternEurépe
Eastgﬁx‘?ﬁ;ﬁiﬁurope
Middle East & Africa
Latin America
Developed Asia
China

Emerging Asia wo CN

S202bn
S65bn
S53bn
S54bn
S101bn
S273bn
S86bn

-12%
-3%

-0.1%
-0.2%
-13%
-12%
+10%



Global Market Situation

Development

Consumer tech and durables stabilizes
in 2023 after a deceleration in 2022

Consumer Tech and Durables | Growth rate +/-%
Sales Value USD

Pre-Covid

2019

Egurcs: SIK Markat Intellganse Sales Tracking Glanal incl Merth Simucicn [hased en wpart satimatiee)

Normalization

2023



Sales value growth | 2023 vs 2019 | Jan 23 - June 23

2023 vs 2022 2023 vs 2019
Market Situation
+16%
Development
TCG market is still significantly
above 2019 baselines +3% +3%
-6%
-7%
-12%
TCG IT & Office Major Domestic

Appliances
incl. Aircon




Market Situation

Development Januar - June 2023

Deceleration continues while market still
operates on high sales levels.

Sales Value USD (NSP) in % / growth rate YoY in %
B2C Retailer Market | YTD: Jan-Jun 2023

Office .

-10.6%

Information Technologies .
-12.3%

Photo .

+9.5%

Small Domestic Appliances .
-0.7%

Egurcs: SIK Markat Intellgance Sales Tracking Intarcaticnal Covarmge faecl etk Bmecica)

Consumer Electronics
-12.4%

Major Domestic Appliances
incl. Aircon
-4.9%

Telecom
-4.8%



Market Situation

Development by Region June 2023

Sales Value USD (NSP) /Jan—Jun_ 2023 vs. 2022

Weste__l__jgi'ﬁfEij;l._.rﬁi:i'e
East_e__jfn Europe
Middle East & Africa
Latin America
Developed Asia
China

Emerging Asia wo CN

$90.7bn
S$29.2bn
S27.2bn
$25.8bn
S47.0bn
S129.4bn
S40.4bn

-6.2%
-19.2%
+4.9%
-3.2%
-11.4%
-7.8%
-8.6%



Conclusion & Trends

Brands giving certainty



Conclusion & Trends

Sustainability is important



Conclusion & Trends

Upgrading is decreasing
Replacement is increasing



Outlook

Design, premium and individualism
having positive impact



Outlook

2nd half of 2023
with better performance
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